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Introduction
The awareness of certain brand ha got a neutral effect on customers. Advertisement main objective is to let persons know that my product is always available to them. To advertise canon camera in the U.S.A. I will use the following steps to ensure that my customers get to know that the product exist and also try to attract them in my ads so as to get convinced to purchase it:
In the first step I would register the business with local online service providers such as Microsoft’s Bing which is easier to sign up, the google so that it can be found more easily when searched in the internet through google. I will also think of registering it with yahoo local, since it is free and many people use yahoo mail. So when ether they try to log in their mail the just find my product there and this would help them proper their mind and purchase, (Harik, 154).
I will create an attractive TV ad, for instance, I record a video with people taking photographs with any other local camera and the canon camera. I will also record voices on comments that will be made on the two photos taken by the cameras.  I will ensure that the ad is very professional and entertaining. This ads will be played in famous TV stations like, CBS, NBC, HBO (premium), ABC and FOX, which most people watch. I will too do the same on radio channels like WHTZ-FM, KIIS-FM, WBMP-FM and KAMP-FM by creating a conversation on commentary photos taken by the canon camera and the photos taken using an ordinary camera. This will be done by making sure that I twist my voice captures attention and presents mainly the type of camera I want my people to associate with, (Beattie et al, 25).
To add on the above ways, I will print the canon camera on magazines and newspapers that are read by most people. This will help me reach many people and I will ensure that the ad on the magazine and newspaper are printed on a full page and with attracting colors that will make people stop and think about. In connection to this I will print many business cards and brochures and prepare myself to encounter any audience I meet. I will also target social events whether local, regional or national, to give cards and brochures to each person I talk to. This will ensure interpersonal networking, (Marcus et al, 365)
In connection to the above ways, I will embrace on social media. I will ensure that I connect with other dealers of the canon camera those who are not competing with mea and request them to post their links and ads on my timeline and I do the same to theirs. I will post my ads on WhatsApp, linked in and also tweeter. Developing a page and I group for my adverts, so as to get the many comments and customers as well. I will also try to create billboards with very clear and quality photos taken with the canon camera. These boards will be place set on the congested streets and city centers when many people passes, (Andreas & Haenlein, 61).
In conclusion, advertisement is a way of convincing people to get attracted and like your commodity. Looking for ways that will capture the attention of the people to pause and think of your advertised product. Therefore, if I apply the above ways, it is sure that I will have ready market for my camera.
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